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Minimum weeks

Semester

/

15 (Lectures, Guest Lectures, Case Study, Presentations, Group
Assignments)

Medium of Instruction

English

Purpose of Course

To inculcate in students entrepreneurial attitude and motivate them
to become self employed.

Course Objective

To provide students with a solid introduction to the entrepreneurial
process of creating new businesses, role of Creativity and
innovation in Entrepreneurial start-ups, managing family-owned
companies, context of social innovation and social
entrepreneurship and issues and practices of financing
entrepreneurial businesses.

Course Outcome

Students will be aware about various qualities and knowledge
required for becoming successful entrepreneurs.

Course Content

Unit-1: Entrepreneurial Management

(35%)

e Definition, Functions & qualities of entrepreneur

Difference between entrepreneur and manager

Definition of entrepreneurship & barriers

Types of entrepreneurs

Development of entrepreneurship(Entrepreneurship development program),CED, EDII
The evolution of the concept of entrepreneurship

John Kao’s Model on Entrepreneurship, Idea Generation, identifying opportunities and

Evaluation; Building the Team / Leadership

Strategic planning for business
Steps in strategic planning, managing growth; Harvesting and Exit Strategies
Corporate Entrepreneurship

e Motivation of Entrepreneurship, McClelland Theory

Unit-2: Social Entrepreneurship

(30%)

e Introduction to Social Entrepreneurship

Characteristics and Role of Social Entrepreneurs

Innovation and Entrepreneurship in a Social Context
Start-Up and Early-Stage Venture

Issues in creating and Sustaining a Non-profits Organization
Financing and Risks
Business Strategies and Scaling up
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Unit-3: Family Business and Women Entrepreneurship (35%)

Family Business: Concept, structure and kinds of family firms

Culture and evolution of family firm

Managing Business, family and shareholder relationships

Conflict and conflict resolution in family firms

Managing Leadership, succession and continuity

Encouraging change in the family business system

Women Entrepreneurship: Definition, Introduction to some of the support schemes,
Problems faced by women entrepreneurs
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